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- What types of customers are there? X
e o The product(digal screen) must e simple to use. The user should be able to buy a Deal or
aappeart view itlater on the website without explanation.
+ How can we encourage customers to
Paka purchages (prapaymenty + The product must stand out 5o that the user sees it immediately when passing by.
+ Itemust be technically feasible.
+ It must be digital, so no paper.

- It should inspire the customer to use/buy those deals.

+ Wants to make AH deals more integrated into the customer journey.

- Albert Heijn is looking for practical, feasible solutions with high impact and low effort.
+ No crazy future solutions like AR & VR.



